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• Understand Nebraskans’ attitudes, beliefs, and knowledge 

about early childhood care and education.

• Inform our investment in early care and education.

• Explore attitudes about the state’s support for young 

children at greatest risk.

Purpose

2



Copyright © 2016 Gallup, Inc. All rights reserved.

Research Questions
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1. Do Nebraskans understand the long-term effects of early care and 

education?

2. Is high-quality early care and education accessible and affordable 

in Nebraska?

3. Is early care and education an important investment priority?

4. Do Nebraskans support quality early care and education for 

children from low-income households?
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Methods and Findings
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Long-Term Impact

5



Copyright © 2016 Gallup, Inc. All rights reserved.

School Readiness
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Affordability and Availability
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Quality
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High Priority
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Low-Income Children
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Takeaways
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1. Early care and education is 

important to Nebraskans.

2. More affordable and available 

high-quality child care is needed.

3. Nebraskans believe the state 

should invest more in early care 

and education.

4. Nebraskans voice strong support 

for children in greatest need.
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Buffett Early Childhood Institute at the University of Nebraska

402.554.2924

buffettinstitute.nebraska.edu
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Copyright Standards
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This document contains proprietary research, copyrighted materials and literary property of Gallup, Inc. It is for the guidance of your 

organization only and is not to be copied, quoted, published or divulged to others outside your organization. All of Gallup, Inc.’s content is 

protected by copyright. Neither the client nor the participants shall copy, modify, resell, reuse or distribute the program materials beyond the 

scope of what is agreed upon in writing by Gallup, Inc. Any violation of this Agreement shall be considered a breach of contract and misuse of 

Gallup, Inc.’s intellectual property.

This document is of great value to Gallup, Inc. Accordingly, international and domestic laws and penalties guaranteeing patent, copyright, 

trademark and trade secret protection safeguard the ideas, concepts and recommendations related within this document.

No changes may be made to this document without the express written permission of Gallup, Inc. 

Gallup® is a trademark of Gallup, Inc. All rights reserved. All other trademarks and copyrights are property of their respective owners. 
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